


































































































































































































Course Code 
BBAM108 

Course Title 

RETAIL MARKETING 

On completion of the course, the students will be able to: 

L T P C 

3 1 0 4 

1. Recall and explain key concepts in retail marketing, such as store formats, customer experience, visual

Course 

Outcomes 

merchandising, and retail branding.

2. Interpret and explain the strategic planning process in retail marketing.

3. Apply retail marketing strategies to real-world scenarios and case studies.

4. Analyze the impact of store layout, merchandising, and pricing on consumer behavior.

5. Critically evaluate the success and impact of retail marketing initiatives based on predefined criteria and

objectives.

6. Integrate marketing tactics with overall store brand positioning and customer experience.

UNIT I: INTRODUCTION 10 Hours 

Retailing - Definition, Nature, Scope, Meaning ,Types, Classification - Retailing & Marketing, Growing 
importance of retailing, Factors influencing retailing, Functions and activities of Retailing, Stores Location, Steps 
in choosing a retail location. 
Transaction Methodology- Classroom teaching and Role Plays. 

UNIT II: CLASSIFICATION 10 Hours 

Retail outlets by Ownership & Organisation - Retail categories -Types of business organisation-Types of Retail 
store ownership - Classification on the basis of ownership - Classification on the basis of Merchandise mix, Non 
store retailing - Other retail models. 
Transaction Methodology - Case Discussions. 

UNIT Ill: RETAIL SERVICE 10 Hours 

Services & Quality in Retailing-Factors constituting retailing-The service -product concept-The intangible­
tangible product continuum - A classification of service and quality - Implementation of service management 
- Growing emphasis on control of quality - Key terms of quality - Characteristics of quality and Long term
Benefit.
Transaction Methodology- Case Discussions.

UNIT IV: RETAIL LOCATION & RETAIL FORMATS 15 Hours 

Retail in India -The origin of retail in India -Types of retail locations, Factors determining the location decision, 
Steps involved in choosing a retail location, Measu·rement of success of location- Drivers of retail change in 
India - Changing income profiles- Difference between rural and urban India -Changes in consumption patterns 
- Foreign direct investment in retail.

Modern retail formats - Organised retailing -The size of retail in India - Clothing, textiles and fashion 
accessories-Food and food services-Books and music-Other emerging sectors- Retail realities-Challenges 
to retail development in India- E-tailing. 
Transaction Methodology - Case Discussions. 

TEXTBOOKS 

• Levy, Michael; Weitz, Barton A (2019). Retailing Management. 10th edition. McGraw Hill Company - New York.

REFERENCES 

• Pradhan, S. (2010). Retailing Management: Text & Cases, 3rd edition. Tata McGraw Hill Company - New Delhi.

• Sinha, P.K. and Uniyal, D.P. (2010). Managing Retailing, 2nd edition. Oxford University Press - New Delhi.
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INTERNAL ASSESSMENT 

# 

1. 

2. 

3. 

4. 

Assessment 

Sessional I 

Sessional II 

Day to Day 
Assessment I 

Day to Day 
Assessment II 

CO Covered 

COl - Recall 
CO2 - Understand 
CO3-Apply 

CO3-Apply 
CO4 -Analyze 
COS - Evaluate 

COl - Recall 
CO2 - Understand 
CO3-Apply 

CO4 -Analyze 
COS - Evaluate 
COG - Create 

SWAMI RAMA HIMALAYAN UNIVERSITY 

HIMALAYAN SCHOOL OF MANAGEMENT STUDIES 

Swami Ram Nagar, Jolly Grant, Doiwala, Dehradun 

Duration MM Assessment Pattern 

Question paper format (SO Marks, 1½ Hours) 

� 
.· 

1. CO-1 Recall [Fill in the blanks, True or False, Match the following, List] (2*5=10
Time duration of 
sessional I is 1½ 
Hours 

Time duration of 
sessional II is 1½ 
Hours 

The assessment 
may be taken 
during the first 
or second 
teaching slot. 

The assessment 
is to be taken 
during the third 
teaching slot. 

so 

so 

so 

so 

Marks) 
2. CO-1 Recall [Choose, Define, Recognize] (5*2=10 marks)
3. CO-2 Understand [Describe, Explain] (5*2=10 marks)
4. CO-2 Understand [Enumerate, Illustrate] (10 marks)
5. CO-3 Apply [Apply, Solve, Use] (10 marks)
Question paper format (SO Marks, 1½ Hours)
1. CO-3 Apply [Apply, Solve, Use] (10 marks)
2. CO-4 Analyze [Analyze, Compare, Evaluate] (10 marks)
3. CO-4 Analyze [Analyze, Compare, Evaluate] (10 marks)
4. CO-5 Evaluate [Assess, Critique, Evaluate] (10 marks)
5. CO-5 Evaluate [Assess, Critique, Evaluate] (10 marks)

Assessment to include any one of the following
• Quiz
• Essay/ Long Answer Questions
• Field Work
• Article Analysis
Assessment to include any one of the following
• Case Analysis
• Presentation
• Projects
• Role-plays
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